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About Us
Founded in 2003, Ryerson University Finance Society (RUFS) is the premier
campus resource for finance students. RUFS prides itself on cultivating future
business leaders by providing countless opportunities for students.
Leadership is not only taught in the classroom, which is why RUFS challenges
students to participate in extracurricular initiatives. Our group of 29 resultsdriven and motivated student leaders organizes events that create
opportunities for like-minded students to exchange ideas and information with
industry professionals. As student leaders, we pride ourselves on guiding our
peers to achieve their true potential.
We seek to spread our drive and determination throughout the Ted Rogers
School of Management (TRSM). We invite you to join us in building upon our
past successes and reaching new heights in the future by developing students
through a mutually beneficial partnership today.
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Events
Our events cater to the finance major at Ryerson but we welcome
students from every major. We pride ourselves on creating many
opportunities for students to develop their personal branding and to make
lifelong connections. We ensure to create a learning environment where
students can come to ask questions and learn more about the financial
industry and the scope within.
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SAF Month
The School of Accounting and Finance provides students with a variety of
unique events to better their understanding of the career opportunities
available to them in both fields over September.
SAF Month Day 1: SAF Day
The first event during the School of Accounting and Finance Month is a meet
& greet involving the course unions for accounting and finance. Students who
attend have the opportunity to listen to a panel of industry professionals,
network with student leaders, and learn about extracurriculars offered at
TRSM.
SAF Month Day 2: Choose Your Major
Students will have the opportunity to learn more about both majors offered in
SAF. Industry professionals, faculty members, and student leaders from both
fields will be present at the event to share their experiences and provide a
deeper understanding of what their work consists of. Students also have the
chance to network and interact with those attendees throughout the event.
SAF Month Day 3: Case Competition Prep
SAF Month concludes with our annual SAF Case Competition which is open
to all TRSM students. After receiving a lesson on how to properly cut a case,
participants will compete in teams of four to cut a case and present in front of
a panel of judges including faculty and senior students. This case competition
will require participants to work as a team, display critical thinking and
analytical skills, and ultimately apply their knowledge through experiential
learning.
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An Evening with Capital
Markets
An Evening with Capital Markets is RUFS’ annual networking session
geared towards 3rd and 4th-year finance and business students. The
top 50 students are selected to attend by the faculty advisory and
career consultants at the Ted Rogers School of Management.
An Evening with Capital Markets aims to provide students with a
platform to network with top industry professionals while establishing
valuable connections with industry participants and potential hiring
managers. Students also have the opportunity to learn about upcoming
summer internship programs and job opportunities in Finance and
Capital Markets.
Students will not only have a chance to network but also gain relevant
insight, as these professionals are equipped with real-life experiences
and vast knowledge of the industry.
RUFS ultimately hopes to provide students with lasting connections and
a deeper understanding of the different avenues available within the
immense world of finance.
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Battle on Bay
Battle on Bay is Ryerson University Finance Society’s annual case
competition and flagship event. The three-day conference provides the
opportunity for over 60 delegates from all across the nation to utilize their
problem solving, communication, and financial skills to analyze real-life
financial issues incorporated within a comprehensive case.
This generation of students are the leaders of tomorrow; sponsoring Battle on
Bay allows companies to engage with talented young minds that are
interested in pursuing a career in finance. The core benefits of sponsoring this
case competition include recruitment opportunities, enhanced corporate
branding, and most importantly, supporting the professional development of
young students from across Canada with professional and personal growth.

Being our largest event Battle on Bay also has a separate, dedicated sponsorship package
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Junior Ace Competition
The RUFS’ Junior Ace Competition (JAC) was created to bridge the
gap between knowledge gained in the classroom and real-life
situations. First and second-year students are provided with the
opportunity to cut a case and present their solutions in front of a panel
of industry professionals and course instructors.
The Junior Ace Competition delivers a far less intimidating atmosphere
than other case competitions while still managing to provide the same
value for participants. JAC allows students to improve their
communication, analytical, teamwork, and technical skills through
experiential learning in a cultivating atmosphere.
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Why Sponsor Us?
By partnering with RUFS, your organization will be associated with Canada’s
leading university in innovative and career-focused education. While our
primary target is Ryerson Finance students, RUFS attracts a diverse group of
talented individuals from 11,000 students across 13 programs at TRSM. With
the inception of the School of Accounting and Finance (SAF) in Fall 2013, we
are poised to grow tremendously over the coming year, thanks in part to
Ryerson University’s exponential expansion. The following are simply some of
the possible opportunities a partnership would provide for your company:

etavitoM

Share your knowledge and corporate culture with students, faculty, and
alumni.
Engage students across a multitude of finance and business disciplines.
Broaden the horizons of students through insight.

etomorP

Spread and integrate your organization’s brand and values.
Reach a diverse audience of students, faculty, alumni, and industry
professionals.
Build a positive brand affiliation by supporting finance education.

tiurceR

Unrivaled recruitment opportunities with direct face time.
“One-stop shop” for all your top finance students.
Accentuate your organization’s brand with other industry professionals.
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Sponsorship Levels
Whether monetary or in-kind, RUFS is fully committed to creating a
partnership with you and your organization. Below, you will find our non-event
specific sponsorship levels. If you would like to collaborate with RUFS, we are
devoted to arranging a collaboration that will meet your specific goals, values,
and strategy.
Your support will foster the growth of financial education for the benefit of both
students and your corporation. Become a strategic partner with RUFS and
Ryerson University today and help shape the future of learning.

Sponsor Benefits

Bronze

Silver

Gold

Platinum

Monetary Value

< $1000

$1500

$2000

$3000

1 Ticket

2 Tickets

3 Tickets

5 Tickets

Corporate Logo on
Website
Invitation to all Events
Sponsored Content in
RUFS Newsletter
Promotional Materials on
RUFS Platforms
Sponsor Recognition on
all Marketing Materials
Re-Branding of one Select
Marquee Event
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Past Partners
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Ali Alibhai | Director of Corporate Relations
647-764-6747 | ali.alibhai@ryerson.ca
Muhammad Ali | Corporate Relations Associate
647-206-5086 | muhammad.m.ali@ryerson.ca
Amara Qamar | Corporate Relations Associate
647-705-2492 | amara.qamar@ryerson.ca
Aryan Tabiban | Corporate Relations Associate
647 830 1015 | aryan.tabiban@ryerson.ca
Adam Thomas | Corporate Relations Associate
647 924 9989 | adam.thomas@ryerson.ca

Connect on Social Media:
LinkedIn: www.linkedin.com/company/ryerson-university-finance-society
Facebook: www.facebook.com/ryersonfinance
Instagram: @rufinance
Address:
Ryerson University Finance Society
Ted Rogers School of Management, Ryerson University
55 Dundas Street West Toronto, ON, M5G 2C3
Office: TRS 9th Floor, 3-141

